%
(Simehi-Levi, 2003

[l & P2 g ie= 50
: QR~ ECR -~ CRP -~ VMI ~ CPFR% » ¥ -
) C A S ;¢ ( Daugherty et al.
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Chaseet al. (2001) 2 2 7 -

- T i5F J(average demand)
- 7 J-4E 4 (trend factor)

5% (Seasonal factor)
75 3% (cyclical factor)
5 random variation)
A e B2 (autocorrel ation)
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(Market research)
 (Delphi method)
Hi

+ (Smple moving average)
+ (Weighted moving average)
xponential smoothing)
# i# (Double Exponential smoothing)
(Regression analysis)
4B %48 5% (Trend)
Holt-Winter - 7 ;4

(Input/output mx
(Leading Indicators)
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Bartezzaghl et al. (1999) % Lumpy demand=. /5
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42 2p57 H (Early Seles) :
I * A & jiF % h kP Fenv a @ K
TEE “7.3] (Order Over plannlng) :

e & e

Tk - fie 7= Stationary p+
Non-statlonaryfr% = Non-Poisson
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Achaball et al (2000):7 «Efw
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Holmstrém (2002) +# 2 =27+ /#/(Category Forecasting)
s

(Category management)

B L B e

7 ¥
i 1L 5 (scaling f
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Holt-Winter = Z-#cdy i if

§=ap+(-a)S.+h.)
b = A(S - S.)+ (- A
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ELEA TBH ELFl TBH [CE T TEH
s 3 e e 3 L 3 fas 3
21 B0 20 5.5 19 3.0
21 7.5 20 s 1o 25
21 740 20 45 19 2.0
21 6.5 20 4.0 19 15
21 6.0 20 35 19 10
21 55 20 3.0 18 80
21 5.0 20 2.5 18 7.5
21 15 20 20 18 7.0
21 4.0 20 L5 18 65
21 35 20 Lo &} 6o
21 3.0 19 5.0 15 5.5
21 2.5 19 75 18 50
21 2.0 19 7.4 15 4.5
21 LS 19 65 18 40
21 1.0 19 5.0 15 35
20 80 19 5s &) 30
2 75 19 S0 18 25
20 740 19 45 18 20
20 6.5 19 4.0 15 15
20 6.0 19 35 18 10
" 5 B 5 B it 3 XY Sk 28/43

Replication & 1
Warm-up Period ¢ 50%
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