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Good mouning eveyone! | em now telling you
how to do a good presentation wit
PowerPoint.
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I'm here today to

present our firm’'s

My purpose today is to marketing plan.

My goal for this meeting is to
The aim of this presentation is to

The reason why I'm here today is to
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I'll start with]. Next,... Finally,...
First,... Second,... Third (and last)...
To begin with, Moving right To close,...
I'll open with... along... And I'll wrap up with...

Then Tl And our final step is
After that we'll..| to...

Step oneis to ..




I'd like to introduce

Now I'll go over
Now I'll review
I'm going to consider

It’s time to discuss

the first point — the current state

of Taiwan’s health and beauty
market.
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1. Opening a Presentation 10.Q & A
cE g R
. = w
2. Using Visual Aids 9. Concluding
. = w
3. Figures & Numbers 8. Expressing Hypothesis
Rpo&kF ZEBEIHE
. = w
4. Diagrams 7. Points & Targets
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. B Ll
5. Making Comparisons 6. Forecast
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Please direct your attention to

Please focus on the screen behind me.
Now let's take a look at

I'd like you to look at

Could you please look at the screen behind me ?
ﬁﬁﬁ ﬁm‘%‘% . . .
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As you can see from these photos of ...,

both men and women

These photos of ... indicate that )
are style-conscious.

These photos of ... show that
These photos of ... prove that
These photos of ... highlight the fact that
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I’'m sorry for the delay;
| apologize for the technical difficulties; itwill only take a
Please pardon the error; ;Tizrgem to flip the
I'm sorry for the inconvenience;
| hope you will excuse the delay;
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1. Opening a Presentation 10.Q & A
R v Y ERER
. = w
2. Using Visual Aids 9. Concluding
% ARRE A REMF
. B w
3. Figures & Numbers 8. Expressing Hypothesis
8 T ZEBEIHE
. = w
4. Diagrams 7. Points & Targets
W2 g Hi HONEBEP R
. = Ll
5. Making Comparisons 6. Forecast
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B R~ #kcp ani
100 7 | hundred
1,000 -+ thousand
10,000 # | ten thousand
100,000 -+ 3§ | hundred thousand
1,000,000 7 & | million
10,000,000 -+ g | ten million
100,000,000 & | hundred million
1,000,000,000 -+ billion
10,000,000,000 F @& | ten billion
100,000,000,000 -+ | hundred billion
1,000,000,000,000  ~¢ | trillion
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0.32 —— Oh-point-three-two

0.7% Zero-point-seven percent
89% Eighty-nine percent

300% Three-hundred percent
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3 Using Figures and Numbers
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B A dcfon & dmi

* kB

5/8 —— Five eighths

1/6 —— A sixth

2/3 —— Two thirds

4:5 ——Fourin five

9:10 ——nine out of ten
10:1 — tento one

1000 : 1 —— athousand to one
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1. Opening a Presentation 10.Q & A
R 30 Y ERER
. = w
2. Using Visual Aids 9. Concluding
i ARREH REHF
. = w
3. Figures & Numbers 8. Expressing Hypothesis
Ripg&F ZEBEIHE
. = w

. Diagrams

7. Points & Targets
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. . LB
5. Making Comparisons 6. Forecast
L RE g BRI AR
. LB
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This bar chart shows
H [ h showi
ere1s a graph showing the growth in our sales.
Each bar on the chart represents
The wedges on this pie graph illustrate
This diagram focuses on
15
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1. Opening a Presentation 10.Q & A
R v Y ERER
. = w
2. Using Visual Aids 9. Concluding
#*ARREH REBF
. = w
3. Figures & Numbers 8. Expressing Hypothesis
Ripg&F ZEBEIHE
. = w
4. Diagrams 7. Points & Targets
LR ROIEBEPH#
. = Ll
5. Making Comparisons 6. Forecast
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" w
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There are important differences

There are great distinctions between (A)
There are obvious contrasts and (B)
We can see discrepancies

We find great differences
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My calculations show that

After analysis, we arrive at these figures, | g504 of the American
Our tabulations show that public believes they

We studied the data and came up with the | cgn help the
result that environment.
| did some figuring and found that

18
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If (the cause) , then (the effect)

When (the cause) happens, (the effect) happens
When we do (the cause) , (the effect) OCCUIS
(The cause) caused (the effect)

(Effects) were all due to (the cause)
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1. Opening a Presentation 10.Q & A
R v Y ERER
. = w
2. Using Visual Aids 9. Concluding
#rAREH REfisE
. = w
3. Figures & Numbers 8. Expressing Hypothesis
Rpo&kF ZEBEIHE
. = w
4. Diagrams 7. Points & Targets
R HONEBEP R
. B Ll
5. Making Comparisons
wRE R B AR
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%‘b""ww-..n, e\*""’
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In terms of environmental damage,

people in Taiwan live

With regard to environmental damage, with the same
In reference to environmental damage, problems as people in
Cleveland.

From the point of view of environmental damage,

As far as environmental damage IS concerned,

21
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| predict that

Our forecasts show that in two years, pollution will be

We expect that the hottest issue in Taiwan.

| anticipate that

We can foretell that

22
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| believe that
My opinion is that EarthSound will be as
It is my belief that successful
| think that in Taiwan as it is in the States.
I'm inclined to think that
23
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1. Opening a Presentation 10.Q & A
R v Y ERER
. = w
2. Using Visual Aids 9. Concluding
#*ARREH REBF
. = w
3. Figures & Numbers 8. Expressing Hypothesis
Ripg&F ZEBEIHE
. = LB
4. Diagrams . Points & Targets
LR A #NERS D
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5. Making Comparisons 6. Forecast
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%‘b“-’mun,aw
I
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My point is that
My thesis is that EarthSound needs to target
The crux of the matter is that two groups of consumers.
What I'm saying is that
What I'm getting at is that
25
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A { Points and Targets (1 ¢ =2 5 )

|
AR

What is more,

In addition to this,
Furthermore,
Moreover,

Plus,

it should have two different

advertising campaigns.

26




PN
{ J [ Points and Targets (& # ¢ 2.2 5 1)

miPPE

Our major long-term goal is

Our most important priority is to make EarthSound the
product of choice for
consumers who care about

the environment.

The chief objective is
One target to shoot for is

One of our goals is

27
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! 1. Opening a Presentation 10.Q & A
R v Y ERER
. = w
2. Using Visual Aids 9. Concluding
#rAREH EY ki
. = Ll
3. Figures & Numbers . Expressing Hypothesis
Rpo&kF 73 BT E
. = w
4. Diagrams 7. Points & Targets
R #OEREPF
. B Ll
5. Making Comparisons 6. Forecast
WRE R BY A%
" w
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Would most likely
EarthSound Would have an
were to win excellent
If . Should
over this group, ' future.
It might
can
29
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e

EarthSound

(advice) Ought to
(obligation) must
(advice) should
(possibility) might
(probability) ~ most likely

will

advertise to these

young people.
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m KX

recommend

strongly urge that future commercials

We advise feature this same Chinese
suggest girl.

would recommend

31
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|
1. Opening a Presentation 10.Q & A
B 3-v P ERR
. = LB
2. Using Visual Aids 9. Concluding
#rAREH EXY E:
. = w
3. Figures & Numbers 8. Expressing Hypothesis
Rpo&kF ZEBEIHE
. = w
4. Diagrams 7. Points & Targets
R #OEREPF
. B Ll
5. Making Comparisons 6. Forecast
WRE R BY A%
" w
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%‘b“-’mun,e\w
I
_ BN Rk
To sum up then,
To summarize my main points, we feel that the Taiwan
market
Let me sum up;
_ _ is ready for EarthSound’s
To recap the chief points,
unique line of products.
To conclude,
33
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%‘b“-’mun,e\w
|
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I'd like to conclude with
Allow me to conclude this presentation with
. . . _ a simple
| am going to bring this to a close with reminder.
I'd like to finish with
Finally, I'd like to wrap up with

34
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%b"‘u\-m ,,,,w“"
|
LR @ T
Thank you for your time and attention. Are there any questions ?
| appreciate the opportunity to speak to you. | invite you to ask
some questions.
Thank you for having me here today. I'm sure some of you
have questions.
It's been a pleasure speaking with you. At this time, I'd be
happy to answer your questions.
Thanks for being here today. Any questions ?
35
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1. Opening a Presentation 10.Q & A
R v P ERER
. = w
2. Using Visual Aids 9. Concluding
®rARRTH R i
. = w
3. Figures & Numbers 8. Expressing Hypothesis
Rpo&kF ZEBEIHE
. = w
4. Diagrams 7. Points & Targets
ER Riugmep
. = Ll
5. Making Comparisons 6. Forecast
WiRE R B A%k
" w
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asked if
questioned if any other companies
Mr. Jacobs | quired if are
would like to know if using the
environmental
wondered if
angle.
37
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I'm afraid | don’t have those figures

I’'m not prepared to answer that question
Regrettably, | can’t give you a definite answer on that
Unfortunately, | don’t have that information on hand

I'm sorry that | can’t answer your question

at the
moment.

38
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| hate to call time here.

| regret that we are out of time.

Unfortunately, we're out of time.

It's time to wrap things up.

I'm afraid that we have used up all of our time.
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