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| Opening Vignette: Wendy |

2 Why is Wendy “at her wits’ end”™?

2 What happens to change Wendy’s mood at
Starbucks?

- 2 What was Michelle’s “prescription” for Wendy?
2 Why is Wendy motivated to buy Michelle a gift?
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+ % EZZ(Ecology):
LA Ve
. rJfff“ ﬁ*SomaI Structure:
- The way in which orderly social life is maintained.
+  Hi#7]Ez1deology:
— The mental characteristics of a people and the way in which they relate to their
environment and social groups.

+ Worldview: Members of a society share certain ideas about principles of order
and fairness.
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[ Four Dimensions of Cultural Variability}

» Power Distance
» Uncertainty Avoidance
» Masculinity/femininity
* Individualism
» Collectivist Cultures: People sub-ordinate their personal
goals to those of a stable in-group
* Individualist Cultures: Attach more importance to
personal goals, and people are more likely to change
memberships when the demands of the group become

too costly.
LuckySurf.com
D FEELING LUCKY?

* LuckySurf.com, a free lottery
site, puts an interesting twist

~ on the common practice of \
keeping a lucky rabbit’s foot.
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Norms

* Norms:
— Rules dictating what is right or wrong, acceptable or unacceptable.

~+ Enacted norms: Explicitly decided on

« Crescive norms: Embedded in a culture

— Custom: A norm handed down from the past that controls
basic behaviors.

— More (“mor-ay”): A custom with a strong moral overtone.

— Conventions: Norms regarding the conduct of everyday
life.

2006/7/28 CBis - HR16H P #7522 npH

* This Spanish ad melds
modern-day athletes with
mythical figures.
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Myths and Rituals
* Myth:

— A story containing symbolic elements that represent the
shared emotions and ideals of a culture.
— The Functions and Structure of Myths
» Metaphysical
« Cosmological
+ Sociological
» Psychological

— Binary Opposition: Stories in which two opposing ends
of some dimension are represented.

2006/7/28 CBidh - HAL6)pxFs2 it

Myths Abound in Modern Popular Culture

+ Consumer Fairy Tales:

— Created stories that include magical agents, donors, and helpers
to overcome villains and obstacles as they seek out goods and
services in their quest for happy endings.

* Monomyth:
— A myth that is common to many cultures.
— Mythic Blockbusters:

— Gone With the Wind

— E.T. The Extraterrestrial

— Star Trek

2006/7/28 CBi## - 16 732> " EH
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for a glass slipper in a twist

Consumer Fairy Tales

Some advertisements
borrow imagery from fairy
tales to tell a story about a
product. This Reebok ad
substitutes an athletic shoe

on the Cinderella story.

CBit# - H A6 g F s it
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Discussion Question

» Comic book superheroes,
such as Spider Man,
demonstrate how myths
can be used to teach a
lesson about culture.

* Why are superheroes and
supernatural powers
appealing to all cultures?
How can marketers use
these images to send
product messages?
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CBits ‘W ~16) f fi7iz s i SR




The Myths of Star Trek

- =

* The popular Star Trek saga is based on myths, including the quest
for paradise. @ 19
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Rituals

* Ritual:
— A set of multiple, symbolic behaviors that occur in a
fixed sequence and that tend to be repeated
periodically.

* Ritual Artifacts:

— Items needed to perform rituals, such as wedding rice,
birthday candles, diplomas, specialized food and
beverages, trophies and plaques, band uniforms,
greeting cards, and retirement watches.
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Types of Ritual Experience

TABLE 16.1
TYPES OF RITUAL EXPERIENCE
Primary
Behavior Source Ritual Type Examples
Cosmology Religious Baptism, meditation, mass
Cultural values Rites of passage Graduation, marriage festivals, holidays
Cultural (Valentine's Day), Super Bowl
Group learning Civic Parades, elections, trials
Group Fraternity initiation, business negotiations, office
luncheons
Family Mealtimes, bedtimes, birthdays. Mother's Day,
Christmas
Individual aims Personal Grooming, household rituals
and emotions

Source: Dennis W. Rook “The Ritual Dimension of Consumer Behavior” Journal of Consumer Research 12 (December
1985) 251-64, Reprinted with permission of the University of Chicago Press. @ e
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Discussion Question

* Advertisers often show their
products being consumed
around sacred rituals, such as
this ad showing the bride
consuming Haagen Dazs

~apparently right before her
wedding.

* What significance does the
ritual lend to the consumption
of the product? What is this
ad saying about eating
Haagen Dazs?
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Rituals

« Grooming Rituals:

— Sequences of behaviors that aid in the transition from the private self
to the public self or back again

 Gift-Giving Rituals:

~— Consumers procure the perfect object, meticulously remove the

2006/7/28

price tag and carefully wrap it, and deliver it to the recipient.
« Economic exchange: The giver transfers an item of value to a
recipient, who in turn is somehow obligated to reciprocate.
» Symbolic exchange: When a giver wants to acknowledge
intangible support and companionship.

D -
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Grooming Rituals

* Nivea is well-known for its
numerous skin care products.
Research conducted for the
company as it sought to
develop a more consistent
brand image for all of its lines in
the 1990’s confirmed the
important, yet intangible
functions played by these items
for women as they conduct
private grooming rituals.
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Wedding Channel

2 Wedding Channel.com - Weddings, Wedding, Gowns, Bridal Registry, Planning, Etiquette - Microsoft Internet Explorer, provided by, C

Dople Edt Yew Fa Tooks  Help
Q- © [ B Pt oo @rese & (- W - PO DB
¢ aaddress [ ] httpsffumn. weddingehannel comf v Be
: (JUSearch - Google - AldVista - Askleeves Altheweb - LookSmart 2% fusipmize
. 7 -~
‘/Veddmg bride {7 groom guests (o gifts
Everything you need to plan the perfeet wedding. Yours. #1 Wedding Website for q

wedding gowns and advice

Wiew 30,000 photos of gowns,
hairstyles, cal

v e v e
wedding supplies shop newlyweds

ind thank-you
e change
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Rituals

* Three Stages of Gift-Giving:

— Gestation: Giver is motivated by an event to procure a gift.

— Presentation: The process of the gift exchange

— Reformulation: The bonds between the giver and receiver are
adjusted to reflect the new relationship that emerges after the
exchange is complete.

* Reciprocity Norm: The feeling of obligation to return the
gesture of a gift with one of equal value.

 Self-gifts: Consumers give gifts to themselves

2006/7/28 CBitf - H ~16 ff yi7a2 it
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Holiday Rituals

Christmas
Halloween

Rites of Passage:
— Special times marked by a change in social status.

Consumers’Rites of Passage:

~ — Separation: Individual is detached from his or her
original group or status
— Liminality: Person is between statuses

— Aggregation: Person reenters society after the rite of
passage is complete
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Christmas

The Santa Claus myth
pervades our culture.

Bpresence
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Rites of Passage

B 3 Memorials, Obituaries, Epitaphs, Eulogies - Microsoft Internet Explorer provided by Comcast
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Sacred and Profane Consumption

« Sacred Consumption:

— Involves objects and events that are “set apart” from
normal activities and are treated with some degree of
respect or awe.

» Profane Consumption:

— Involves consumer objects and events that are
ordinary, everyday objects and events that do not
share the “specialness” of sacred ones.

2006/7/28 CBit#h : W16 47752 % it

Sacred Consumption

* Souvenirs, tacky or otherwise,
allow consumers to tangibilize
sacred (i.e., out of the
ordinary) experiences
accumulated as tourists.
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Domains of Sacred Consumption

e Sacred Places:

— “Set apart” by a society because they have religious or mystical
significance or because they commemorate some aspect of a
country’s heritage.

— Contamination: Something sacred happened on that spot, so the
place itself takes on sacred qualities.

» Sacred People:
— People who are idolized and set apart from the masses

« Sacred Events:
— Consumer activities which take on a special status

2006/7/28 CBitsh ' H A6 fF 752> "

From Sacred to Profane, and Back Again

» Desacralization

— Occurs when a sacred item or symbol is removed from its special
place or is duplicated in mass quantities, becoming profane as a
result.

+ Sacralization
_— Occurs when ordinary objects, events, and even people take on
sacred meaning to a culture or specific group within a culture.

+ Objectification: Occurs when we attribute sacred qualities to
mundane items.

» Collecting: The systematic acquisition of a particular object or set
of objects.

» Hoarding: Unsystematic collecting.

2006/7/28 CBitW : WAIBF B4 /752 % M
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Swatch Collecting

* Inthe 1990s, “Swatch fever” infected many people. The company made
more than 500 different models, some of which were special editions
designed by artists. Although thousands of people still collect the

= watches, the frenzy has faded. @ "
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Collecting

A Madame Alexander Dolls from Two Daydreamers - Microsoft Internet Explorer provided by Comcast

File

s Tonls  Help

Qe - O [¥ B @ Psasn Jrreoie: @rede &

Address (@] https omf

Jysearch - Google v AhaMia - AskJesves Alheweb - LeokSmat 0% Gutome

hi toaibar

&
e ; -iew Cart
Jwae P A [ “ifo
A o < Search:
Collectibite Dalls < Frivacy Palicy
h -Terms & FAQS
:é Visit Gift Registry ;
Two Daydreamers carries over 1,800 dolls including the Sitagils L3
2003 Madame Alexander dolls, retired Madame Alexander REeeS
dolls, fashion dolls and play dolls by Rebert Tonner, entire A 20" LAVENESQUE
line of Effanbee dolls, play dolls, Steiff dolls a VARDLEY CIESY" -
from Gotz , artist dolls by Hildegard Gunzel, Madams Alexander
& Company, the Barbie Collectible line from Martel, ——
Seventeen dolls from Ashton, baby dolls and more from Reqular price
Susan Wakeen and the exquisite artist dolls from $499.95
Zawienuszynski Originals. We offer over 500 retired Madame Sale price: $349.95
Alexander dolls.
FREE SHIPPING ON ALL 2003 MADAME ALEXANDER [ kS 16" AMETHYST -
CISSYS. Robert Tonner”
In addition to the complete 2003 Madame Alexander Collection, we have in inventory hundreds Regular price:
of mint in box retired Madame Alexander dolls. $199.99
Sale price: $144.99
We hope that you have fun visiting Two Daydreamers' doll lover's dream site and will visit us
often. Please let us know if you have trouble finding the dall that you're looking for. Don't farget
ta register your doll wishes in our gift registry and then et people know where you are
registered.
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IR 2 ~~

Rokeach(1968)£ZF1-1#

Terminal Value r Instrumental Value R
A comfortable 0.70 Ambitious .70
An exciting life 0.73 Broadminded 57
A sense of accomplishment 0.51 Capable 51
A world at peace 0.67 Cheerful .65
A world of beauty 0.66 Clean .66
Equality 0.71 Courageous 52
Family security 0.64 Forgiving .62
Freedom 0.61 Helpful .66
Happiness 0.62 Honest .62
Inner harmony 0.65 Imaginative .69
Mature love 0.68 Independent .60
National security 0.67 Intellectual .67
Pleasure 0.57 Logical 57
Salvation 0.88 Loving .65
Self-respect 0.58 Obedient .53
Social recognition 0.65 Polite .53
True friendship 0.57 Responsible .45

Wisdom 0.60 Self-controlled
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