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Energy drink recalled after poisoning scare
More than a million bottles of “Wild Bull” energy drink were recalled yesterday after four people who downed the beverage from bottles labeled “toxic” suffered from cyanide poisoning. 
Of the four victims, three were in comas as of press time last night while Chou Yi-kuei, 56, was announced dead after hospitalization at a Taichung hospital. 
Upon learning of the news, the drink’s manufacturer, Paolyta, launched an emergency recall of the products. Between 50,000 and 70,000 cartons, or some 1.2 million to 1.68 million 160 cc bottles of the energy drinks, were removed from store shelves immediately, said Lu Pai-chang yesterday morning, the company’s general manager. 
Paolyta also quickly suspended production and distribution of the drink and will not resume sales of the product again until the cases have been solved, said Lu. 
The four victims bought the potentially lethal beverages at separate convenience stores in Taichung City, all located in the vicinity of the city’s train station. 
“Generally specking, 3 micrograms of cyanide can be lethal,” said Hung Tung-jung, toxicologist at Taichung Veterans General Hospital. 
The task force organized to probe the case is trying to trace the possible sources of the cyanide. Only two chemical companies in Taichung City are authorized to sell the toxic chemical. 
“Wild Bull” has become the most popular energy drink ever in the local market since being introduced in 1997, averaging annual sales of NT$1.2 billion in sales. The company had been studying whether to launch the product in Hong Kong and Macau. 
The government felt the company had handled yesterday’s incidents responsibly. 

“The cabinet hopes that police authorities will solve the case soon and bring the poisoner to justice to restore the peace of mind of the community and allow the company to resume operations, “said Cabinet spokesman Cho Jung-tai. 
The Department of Health also commended the company’s handling of the matter. The DOH called or consumers to pay closer attention to the items they were purchasing. 
